Lamborghini Temerario GT3 race car takes the stage at Goodwood
Festival of Speed, alongside public dynamic debut of Temerario super
sports model

Over the weekend Temerario with Revuelto and Urus SE, deliver the performance and theatre of
Lamborghini’s full hybrid super sports model line-up

Sant’Agata Bolognese/Goodwood, 14 July 2025 — Automobili Lamborghini joined in the pinnacle of
motorsport theme at Goodwood Festival of Speed with the unveiling of the Temerario GT3 racer on its own
podium: a stage in the VIP Lamborghini Lounge, trackside at the UK’s premiere automotive event. Presented
by Chairman and CEO Stephan Winkelmann, the GT3 is the race version of the all-new Temerario super sports
car for which deliveries start in 2026.

While the Temerario GT3 in a livery of green, red and white, paying homage to the Italian Tricolore, was
admired as the race car successor to the extremely successful Huracan GT3, which has claimed no less than
96 championships during its tenure, the Temerario road car thrilled onlookers in its public dynamic debut.
The distinctive new super sports model establishes a new era of design while producing an inimitable
Lamborghini roar from its all-new twin-turbo V8 hybrid powertrain. The Temerario! was joined on the
Goodwood hill climb by the hybrid V12 Lamborghini Revuelto? and Urus SE3 PHEV.

“Watching the now fully-hybridized Lamborghini production model range run up the hill at Goodwood for the
first time is a defining moment,” said Stephan Winkelmann. “It marks the anticipated achievement in our Cor
Tauri ‘towards electrification’” program, with the complete hybridization of our three-strong model line-up.
Each car, with its own unique powertrain, design and personality, shares the attributes of hybridization with
enhanced driving dynamics and performance, and technologies that make our super sports models more
accessible and drivable than ever before. Lamborghini is at Goodwood with the most complete hybrid super
sports range on offer: sustainable but with benchmarking performance and ‘fun to drive’ characteristics, and
most distinctly ‘Made in Italy’.”

The Lamborghini Lounge at Festival of Speed welcomed more than 500 guests over the four-day event, with
models on display including a Temerario* Alleggerita: the lightweight version of the car. The car’s livery in
orange Arancio Xanto with high gloss and visible carbon fiber, together with a luxurious and spacious interior
in black Nero Ade and contrasting Arancio Dryope, emphasizes the car’s dynamic and sporty driving persona.
The flagship hybrid V12 Revuelto, in light grey Grigio Acheso with details in bright green Verde Scandal and

1 The vehicle is not yet offered for sale and is therefore not subject to Directive 1999/94/EC. The fuel consumption and
emissions data is in the type approval stage.

2 Consumption and emission values of Revuelto; Fuel consumption combined: 10,3 [/100km (WLTP); Power
consumption combined: 78,1 kWh/100 Km (WLTP); CO2-emissions combined: 276 g/km (WLTP)

3 Urus SE consumption and emission values: Combined fuel consumption: 2.08 /100 km. Combined energy
consumption: 39.5 kWh/100 km. Combined CO2 emissions: 51.25 g/km. Combined CO2 emission efficiency class: B.
Combined fuel consumption with low battery: 12.9 1/100 km. CO2 efficiency class with low battery: G; (WLTP)



extensive carbon fiber elements, attracted VIP guests and public to Lamborghini’s first High Performance
Electrified Vehicle (HPEV).

Displayed in the super car paddock and making its dynamic debut ‘up the hill’ was a Temerario in bright Verde
Mercurius, together with a special Revuelto created by Lamborghini’s Ad Personam personalization team in
matt Blu Uranus, with shiny carbon details and matt black accents including tailpipes and exterior logo. From
the ‘first glance’ paddock an Urus SE in elegant grey Grigio Antares departed daily for the hill climb,
representing the most versatile and successful Lamborghini model sold to date.

“The UK is one of Lamborghini’s most significant markets and it is a privilege to meet so many owners and
enthusiasts at Goodwood,” added Stephan Winkelmann. “We are a global brand with a global audience,
much like the Festival of Speed, and this was the perfect occasion to launch our important new GT3 race car,
marking a new era for our highly successful international GT3 client racing program and motorsport
enthusiasts worldwide.”

Also marking a key milestone was the simultaneous digital unveiling on 11 July of both the Temerario GT3
and Temerario road car in Wilder World: the next-generation, photorealistic open-world metaverse . The
activation also marks the expansion of Fast ForWorld, Lamborghini’ proprietary platform for digital
engagement, into a third-party metaverse. Both Temerario and Temerario GT3 will be limited edition
collectibles inside Wilder World and Fast ForWorld veichle library.

About Automobili Lamborghini

Founded in 1963 in Sant’Agata Bolognese, Automobili Lamborghini is a global icon of Italian automotive
excellence. After 60 years of creating some of the most iconic cars in automotive history, Lamborghini
became the first brand in the super sports car segment to offer a fully hybridized lineup: the Revuelto, a V12
HPEV (High Performance Electrified Vehicle); the Urus SE, the first plug-in hybrid Super SUV; and the all-new
Temerario, the only production super sports car capable of reaching 10,000 rpm, thanks to its all-new twin-
turbo V8. Together, these models redefine performance while significantly reducing emissions. Every
Lamborghini is proudly conceived, designed and built in Italy at the company’s historic headquarters in
Sant’Agata Bolognese—a production site that has been carbon-neutral for over a decade. Today, the one and
only Sant’Agata Bolognese plant stands at the forefront of sustainability and technological innovation,
reflecting the brand’s broader commitment to decarbonization across its entire value chain under the
‘Direzione Cor Tauri’ strategy. In 2024, the plant reached a new milestone with 10,687 cars delivered globally,
while setting new benchmarks in both innovation and sustainability. With approximately 3,000 employees
and a commercial presence in 56 countries through 185 dealers, Automobili Lamborghini continues to push
boundaries while staying true to its core values: brave, unexpected, and authentic.

Photos and videos: media.lamborghini.com

Information on Automobili Lamborghini: www.lamborghini.com
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